
 

 

CONTENT	STRATEGY:	ACADEMIC	DEPARTMENTS	

User-Oriented	Approach	

We make content and design decisions with the end users in mind. Most of our academic department site users 
are potential students and their parents. Our sites are communication tools that help us connect with this 
audience. The audience’s needs are prioritized over the needs of internal users, including department members. 

Feedback	from	Users	

During the redesign process, we researched how users experienced our previous sites. Users told us that since 
every department site had a different way of organizing information, it was confusing to go from one site to 
another. Inconsistent design also gave the impression that different academic departments did not cooperate, 
and that we are a disjointed institution rather than a connected one. 

How	This	Feedback	Affects	Your	Site	

Based on user research, we committed to four principles that inform our design and content decisions: 

Consistent	navigation	and	design.	

A consistent approach demonstrates that we’re all in this together and doesn’t frustrate users who visit 
multiple department sites. To aid users in navigation, we use plain language for our menu labels. 

Information	scent.	

We have less than three seconds to capture a user’s attention, so we try to show them quickly that each site 
is worth exploring. Eye-catching photos, contextual navigation, and dynamic homepages that bring deeper 
content to the surface all contribute to the information scent of a site. 

Consistent	information	quality.	

To provide consistently accurate information across multiple sites, we are building tools to support shared 
content. This is content that originates from a single source of truth and publishes across multiple sites as 
needed. Content sharing is in place now with the faculty directory and the events calendar. More content 
types, including news stories, will be made available for sharing over time. 

Content	curation.		

To allow each department some flexibility within consistent site templates, the dynamic content is curated, 
not automated. This allows each department to decide which stories, events, and publications to feature.	
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